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INDUSTRY NEWS

Rural Connections

Senate Caucus 
focuses on rural 
broadband issue

By Shirley Bloomfield, Ceo
NTCA–The rurAl BroAdBANd ASSoCiATioN

Depending on when you’ve opened 
this issue of your telco’s maga-
zine, the national election is a few 

days away or has just passed. You may 
already know who our next president of 
the United States will be. Regardless of 
the outcome, however, there will remain 
much work to do in this country to con-
tinue expanding broadband service into 
our rural regions. 

That’s one reason I am particularly 
excited about the work of the Senate 
Broadband Caucus. Launched this sum-
mer, the caucus was formed by U.S. 
Senators Shelley Moore Capito, R-W.Va.; 
Angus King, I-Maine; Amy Klobuchar, 
D-Minn.; Heidi Heitkamp, D-N.D.; and 
John Boozman, R-Ark. to “serve as a 
platform to engage in discussions across 
Committee jurisdictions and to inform 
Senators and their staff about emerging 
broadband issues,” according to the initial 
news release from the caucus.

I had the opportunity to moderate a cau-
cus session in September, where the group 
pulled together representatives of various 
agencies to discuss ways to invest in rural 
broadband. It is encouraging to see such 
interest in rural broadband deployment in 
the U.S. Senate, especially across party 
lines. Telecommunications providers like 
yours have done a tremendous job bring-
ing broadband to parts of rural America, 
but as we look across the country, there is 
still much work to be done. We are on the 
right track! 

With a broadband connection, there 
are countless hours of programming 
available from video streaming services 
such as Netflix and Hulu. However, a 
recent study revealed that consumers say 
one viewing strategy is most satisfying 
— taking advantage of the latest stream-
ing options but pairing them with the 
tried-and-true programming found with 
traditional TV service.

The J.D. Power 2016 Streaming Video 
Satisfaction Study, released in August, 
found that 60 percent of streaming cus-
tomers were “cord stackers,” those who 
watch streaming video in addition to a 
traditional paid TV service. This group 
reported the highest level of satisfaction 
among all groups, with 826 points on a 
1,000-point scale.

Streaming’s popularity is due not only 
to the variety of programming available, 
but also to the flexibility of being able 
to watch on smart TVs, tablets, smart-
phones and other devices.

In the J.D. Power study, satisfaction 
was lowest among “cord cutters,” those 
who choose to cancel their paid TV 
subscriptions. 

Source: www.jdpower.com

To find out whether you qualify for Lifeline assistance, 
customers must fill out standard forms, available at your 
local telephone company’s office, as mandated by the 
Federal and/or State government. Your telephone company 
is not responsible for determining who qualifies for these 
programs or who receives assistance. Customers must meet 
specific criteria in order to obtain assistance with their 
local telephone service, and qualifying is dependent upon 
government-established guidelines. To qualify for Lifeline 
credit, each customer must apply and provide proof that he/
she, or a household member for whom he/she is financially 
responsible, participates in at least one of the programs
listed or that the customer meets the income-based require-
ments. Additional eligibility requirements may also apply. 
Consumers are allowed only one Lifeline program benefit 
per household. Lifeline can only be used for one source of 
communication — cell phone or landline.

Lifeline is a federal program designed to help low-income Americans pay for vital 
telecommunications services. Important changes to the program will take effect
Dec. 2, 2016, including the addition of broadband services.

For new subscribers, eligibility for Lifeline 
will be limited to the following criteria as of 
Dec. 2, 2016:
• SNAP     
• Medicaid
• Supplemental Security Income (SSI)
• Federal Public Housing Assistance
• The Veteran’s Pension or Survivor’s 

Pension benefit 

Consumers at or below 135 percent of the 
Federal Poverty Guidelines and those who 
qualified previously through any of the Tribal 
criteria will continue to be eligible for a Lifeline 
Program benefit.

Changes coming
to the

Lifeline prograM

Please see the January/February 2017 issue of this magazine for more details 
about the new Lifeline program, or contact your local telephone company to 
apply for this assistance.

Cord stackers are highly satisfied with 
their video viewing experience

STREAMING VIDEO SERVICES
STACK IT UP!

TRADITIONAL PAID TV SERVICE

Study says viewer
satisfaction is greatest

when stacking services.
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Just the facts about Do Not Call:
• Once you’ve registered, telemarketers 

have 31 days to stop calling your number.
• You can register up to three non-business 

telephone numbers. You can also register 
cellphone numbers; there is not a sepa-
rate registry for cellphones.

• Your number will remain on the list 
permanently unless you disconnect the 
number or you choose to remove it.

• Some businesses are exempt from the Do 
Not Call Registry and may still be able to 
call your number. These include politi-
cal organizations, charities, telephone 

surveyors and businesses that you already 
have a relationship with.

Strict Federal Trade Commission rules 
make it illegal for telemarketers to do any 
of the following, regardless of whether or 
not your number is listed on the National 
Do Not Call Registry:
• Call before 8 a.m.
• Call after 9 p.m.
• Misrepresent what is being offered
• Threaten, intimidate or harass you
• Call again after you’ve asked them  

not to

When you own or work for a local 
business, you likely don’t think of 
yourself as the typical fast-talking, 
high-pressure telemarketer. How-
ever, local businesses that make 
phone calls to customers or poten-
tial customers should be aware 
that the same National Do Not Call 
Registry rules and regulations apply 
to them.

If you are a company, individual or 
organization that places telemarket-
ing calls, it is very important that you 
familiarize yourself with the opera-
tions of the National Do Not Call 
Registry. Unless you fall under one of 
the established exceptions, such as 
telemarketing by charitable organi-
zations or for prior business relation-
ships, you may not make telemarket-
ing calls to numbers included in the 
National Do Not Call Registry.

For information regarding 
National Do Not Call regulations, 
visit the National Do Not Call registry 
at www.telemarketing.donotcall.gov. 
You can find the Federal Commu-
nications Commission and Federal 
Trade Commission rules governing 
telemarketing and telephone solici-
tation at 47 C.F.R. § 64.1200 and 16 
C.F.R. Part 310, respectively.

OFFICIAL NOTIFICATION:
The Do Not Call initiative, regulated 
by the Federal Trade Commission 
(FTC) and the Federal Communica-
tions Commission (FCC), requires 
telephone service providers to notify 
customers of the National Do Not 
Call rules and regulations. 

You must follow the 
Do Not Call rules

Attention local 
business owners:

Hey
telemarketers: 

DO NOT CALL!

The Federal Trade 
Commission (FTC) and the 
Federal Communications 

Commission (FCC) have estab-
lished a National Do Not Call 
Registry. Joining this registry can 
drastically reduce the number of 
telemarketing calls you receive.

Register online at
 www.donotcall.gov

or call 888-382-1222.
For TTY, call 866-290-4236.

You must call from the telephone number 
you wish to register.

It’s Easy!
Add your number to the

Do Not Call Registry
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FROM THE CEO

On the Cover:
An employee at 
Lester Machine 
Co. uses a jig 
grinder in the shop 
at the tool and die 
manufacturing facility 
in Bradyville. 
See story Page 8.

Send address corrections to: 
DeKalb Telephone Cooperative
P.O. Box 247 • 111 High Street
Alexandria, TN 37012-0247
Telephone: 615-529-2151

The DTC Connection is published by 
DTC Communications, © 2016. It is 
distributed without charge to all members 
of the cooperative.
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Produced for DTC by:

DTC Communications is a member-owned 
telephone cooperative established in 1951. 
The cooperative supplies communication, 
entertainment, and security products 
and services to residential and business 
customers primarily throughout Middle 
Tennessee.

BOARD OF DIRECTORS
Roy N. Pugh, Auburntown
President
Bennie Curtis, Alexandria
Vice President
Randy Campbell, Liberty
Treasurer
Terry McPeak, Norene
Secretary
James H. Dillard, Jr., Gordonsville
Director
Jim Vinson, Milton
Director
Ronald Garrison, Smithville
Director
Jimmy Oakley, Temperance Hall
Director
Jean Chumbley Ferrell, Woodbury
Director
David L. Parker, Woodland
Director
Chris Townson
CEO

CHRIS TOWNSON
Chief Executive Officer

DTC is proud of our past and 
excited about our future

DTC Communications was founded as DeKalb Telephone Cooperative, Inc. in 1951 
and has been led by innovative pioneering citizens who embraced the cooperative 
ownership model as a means of providing themselves with reliable telephone ser-

vice in an area that investor-owned companies refused to serve. Continuing on that tradition 
of hard work and self reliance, DTC has progressed from providing basic telephone service 
to providing advanced communications services, including high-speed broadband internet 
access, DTC TV, voice and long-distance services, wireless and Wi-Fi services, advanced 
business solutions and equipment, and security services.

DTC’s 65-year history is commendable because we have 
served our rural high-cost communities with required services. 
As a result, folks like you and me get to live in this beautiful area 
called Middle Tennessee. Think about it: Without quality utility 
and communications services — without dependable electricity, 
or water, or voice or broadband internet services — who could 
live here? What businesses would operate here? We all know 
the answer: very few could, and even fewer would. Fortunately, 
that’s not where we are.  

In spite of the inherent challenges in the telecommunications 
industry, DTC’s commitment to continue network expansion will 
allow us to provide quality communications services to our mem-
bers and region for generations to come. You’ve all likely heard 

about fiber optics and its advanced capabilities. DTC is developing plans for the expansion 
of fiber optics in our network that would bring the most advanced services to our homes, 
businesses, schools and communities. We are excited about the future and look forward to 
further enhancements that will benefit the lives of those who live in the communities we 
serve. 

DTC’s board of directors, management staff and employees are working together to meet 
your needs, add value to your families and businesses, and exceed your expectations by 
bringing you the premier communications services offered in Middle Tennessee and around 
the globe. 

As we close this year, I want to leave you with a personal note of thankfulness.  
Thank you members and customers for allowing DTC to serve you and keep you con-

nected. DTC does everything we do because people matter, and together we will continue to 
improve the quality of life in the communities we serve. 

Thank you community support personnel for working to provide services and protect us 
all. Thank you teachers, public servants and community leaders for your investment in each 
of us.  

Finally, thank you active military personnel and veterans of the U.S. Armed Forces for 
your willingness to faithfully serve and sacrifice for the common good of this great country. 
It is because of your sacrifices that we have the unparalleled freedoms we share as American 
citizens.

May God bless you all as we give thanks and build toward our future. 
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Don’t miss 
Christmas parades 
broadcast on DTC3

Everyone loves a parade, and 
DTC3 will continue the tradition 
of broadcasting all area Christmas 
parades during the holiday season.

After all, DTC3 is the exclusive 
community channel for local broad-
casting.

Here are the parade dates and 
times, and watch for news about 
when DTC3 will air each one.

• Carthage - 5 p.m., Nov. 27.

• Woodbury - noon, Dec. 3.

• Smithville - 1 p.m., Dec. 3.

• Gordonsville - 5 p.m., Dec. 3.

• Liberty - 2 p.m., Dec. 4.

• Alexandria - 2 p.m., Dec. 11

Find your number and win a prize!
A prize may be waiting for you in this issue! We 
have randomly selected the telephone numbers 
of 10 lucky DTC members and hidden them 
throughout this publication. Find your number 
and call 615-683-1010 to claim your prize!

Board members re-elected without 
opposition at annual meeting
DTC’s annual meeting was Sept.17 at the DeKalb County Fairgrounds in Alexandria. 
The election of the DTC board of directors was uncontested, and the board mem-
bers re-elected, from left, are Jimmy Oakley, Temperance Hall exchange; Roy N. 
Pugh, Auburntown exchange; James H. Dillard Jr., Gordonville exchange; and David 
Parker, Woodland exchange. Other board members include Bennie Curtis, Alexandria 
exchange; Randy Campbell, Liberty exchange; Terry McPeak, Norene exchange; Jim 
Vinson, Milton exchange; Ronald Garrison, Smithville exchange; and Jean Chumbley 
Ferrell, Woodbury exchange.

Directory 
corrections
The following corrections should be 
noted for the listings in the DeKalb Tele-
phone Cooperative directory.
 
Mary Pearl Hooper
348 Meridian Drive, Smithville 37166
615-597-4564
 
Jimmy Baker
2007 Lee Braswell Road, Smithville 37166 
615-597-8325
 
Jack E. Tubb 
467 Sunrise Ridge Lane, Smithville 37166 
615-597-2005

Scholarship 
winner
Morgan Vickers from the Liberty Exchange 
was awarded the DeKalb Telephone Coop-
erative scholarship. She is the daughter 
of Joseph and Wanda Vickers, and she is 
a recent graduate of DeKalb High School. 
She has a GPA of 4.576 and was ranked 
seventh in her class.

615-273-4149

615-765-5234
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HERMITAGE, TENNESSEE
Originally a cotton farm with a two-story log cabin, the property President Andrew 

Jackson bought would become The Hermitage in 1804. There he constructed his mansion 
and over the years added additional buildings. The buildings are open for tours and offer 
a window into the lives of the Jackson family before and after the Civil War. Go room 
by room and see where the former general and president, along with his beloved wife, 
Rachel, entertained guests with stories of Jackson’s military victories. Or see the bedroom 
where Jackson took his last breath, gazing at a portrait of his wife. A self-guided tour of 
the grounds around the mansion includes an inside look at slave cabins, the smokehouse, 
the gardens and Jackson’s tomb. Also, stay to view “Born for the Storm,” an exhibit using 
multimedia elements and objects from the extensive Hermitage collection.

“It gives our guests a thorough understanding of the life and times of our seventh 
president,” says Jason Nelson, vice president of marketing.
 g Hours and information: 8:30 a.m.-5:30 p.m., March 15 to Oct. 15; and 9 a.m.-4 p.m., 
Oct. 16 to March 14. Online: thehermitage.com.

 g Also in Tennessee: The home of President James K. Polk is in Columbia, and it has 
the largest collection of Polk artifacts in the country (www.jameskpolk.com). Also, in 
Greeneville you can visit the home of President Andrew Johnson and the cemetery where 
he is laid to rest (www.nps.gov).

Tech-Savvy Traveler: 
The National Park Service maintains dozens of historical sites including 
presidential birthplaces, libraries and other landmarks. Research parks and 
sites near you at NPS.gov or in the Passport to Your National Parks app.

See how the South honors the nation’s highest office
A presidential tour

With the 58th 
inauguration 
of America’s 

president just weeks away, 
visiting presidential homes 
or museums in person and 
exploring exhibits, artifacts, 
documents and photos offer 
an opportunity that’s both 
educational and entertaining. A 
trip to any presidential site is a 
trip through our nation’s past.

Here’s a look at several 
locations around the South that 
keep history alive.

H   H   H   H   H   H   H   H   H   H   H   H   H   H   H   H   H   H   H   H   H   H

Texas White House

Lincoln Birthplace Symbolic CabinThe Hermitage
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STONEWALL, TEXAS
Take a tour of Texas’ breathtaking 

Hill Country to visit the Texas White 
House, where former president Lyndon B. 
Johnson conducted much of his business 
in his family home. Ranger-led tours take 
you through his office, Lyndon and Lady 
Bird’s separate bedrooms, the living room 
where the president met with heads of 
state, and more.

“It’s a walk through time,” says Dave 
Schafer, chief of interpretation for the 
Lyndon B. Johnson National Historical 
Park.

The home is on the family’s ranch 
property, where Johnson was born, lived, 
died and is now buried. Free, self-guided 
ranch tours are another option that allow 
visitors to stop by his boyhood home, 
schoolhouse and family cemetery. 
 g Hours and information: 10 a.m.-4 p.m., 
seven days. Online: www.nps.gov.

 g Also in Texas: The George W. Bush boy-
hood home in Midland was also home 
for several years to President George H. 
W. Bush (www.bushmuseummidlandtx.
com). The Eisenhower Birthplace State 
Historical Park, which has hiking trails 
and picnic areas, is in Denison (www.thc.
state.tx.us). 

HODGENVILLE, KENTUCKY
Most Americans are familiar with the 

birth cabin and boyhood home of our 16th 
president, Abraham Lincoln. But did you 
know that the homes are not the actual 
ones inhabited by the Lincoln family?

“Most folks are surprised to learn that, 
but both are historic cabins and are very 
similar to how the Lincolns would have 
lived,” says Stacy Humphreys, chief of 
interpretation and resource management at 
the park.

More than 200,000 people come to 
Lincoln’s birthplace annually to relive 

his early life on the frontier and see the 
first Lincoln Memorial, circa 1910. The 
memorial includes a replica “birth cabin,” 
and nearby is Sinking Spring, where the 
Lincoln family got their water. 

In addition to the memorial, another 
favorite site in the park is Lincoln’s 
boyhood home on Knob Creek, about 10 
miles from the birthplace memorial and 
visitors center. It’s a big park down a road 
off the beaten path. 

Time your visit for Lincoln’s birthday, 
Feb. 12, and witness a wreath-laying 
ceremony at about 10 a.m. that morning.
 g Hours and information: 8 a.m.-4:45 
p.m., seven days. Online: www.nps.gov.

 g Also in Kentucky: Zachary Taylor 
National Cemetery is in Louisville 
and contains the mausoleum where the 
president and his wife, Margaret, are 
interred (http://www.cem.va.gov).

CHARLOTTESVILLE, VIRGINIA
High on the ridge overlooking the city 

of Charlottesville, Monticello makes a 
commanding statement. The home of 
President Thomas Jefferson, the stately 
plantation with its surrounding gardens, 
lies in stark contrast to the nearby slave 
cabins, reconstructed to show a dark but 
important side of Monticello’s history.

Many regard the president’s home, 
built in 1769, as his architectural biog-
raphy, a structure that shows a mind as 
adept at engineering and agriculture as it 
was for politics.

One of the most interesting objects in 
the home is the great clock that Jefferson 
designed. It has exterior and interior 
faces, an hour-striking Chinese gong and 
a seven-day wall calendar.

“It reveals his desire for order, interest 
in technology and ability to adapt tradi-
tions,” says Mia Magruder Dammann, 

marketing associate with the Thomas 
Jefferson Foundation. “By any measure 
and in any age, Jefferson was a bril-
liant mind and the founding father who 
best embodied the American spirit of 
innovation.”
 gHours and information: 10:15 a.m. (first 
tour), 4:10 p.m. (last tour). Online: www.
monticello.org.
 gAlso in Virginia: Mount Vernon, home 
of George and Martha Washington, is in 
Mount Vernon (www.mountvernon.org). 
The Sherwood Forest Plantation was 
the Charles City home of the 10th U.S. 
President, John Tyler, from 1842 until his 
death in 1862 (www.sherwoodforest.org). 
Richmond’s Tuckahoe Plantation, circa 
1733, was the boyhood home of Thomas 
Jefferson (www.tuckahoeplantation.com).

COLUMBIA, SOUTH CAROLINA
A charming Southern town, Columbia 

lays claim to the only presidential site 
in South Carolina — the boyhood home 
of President Woodrow Wilson, our 
nation’s 28th president. Recent renova-
tions returned the structure to its original 
blueprint with furnishings and decor that 
closely match that seen by Wilson when 
he lived there as a teenager in the 1870s.

“Two very important things make this 
museum unique,” says Fielding Freed, 
director of historic house museums for 
Historic Columbia. “First, it was the 
home of teenage Tommy (Woodrow) 
Wilson. Secondly, it’s the only 
museum in the country that focuses on 
Reconstruction, a period that is often mis-
understood but is a very important part of 
American history, from 1865 to 1876.” 
 gHours and information: 11 a.m., 1 p.m. 
and 3 p.m. (Tuesday-Saturday tours); 2 
p.m. and 4 p.m. (Sunday tours). Online: 
www.historiccolumbia.org. 
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Then, when Terry Lester 
was in high school, his father 
became the shop teacher. So, 
by day, he was a student in 
his father’s class. At night, he 
worked and assisted his father, 
who taught an adult night class 
at the school. By then, he had 
honed in his welding skills and 
competed in and won several 
welding competitions.

Decades later, as owner 
of Lester’s Machine Co., he 
continues the family tradi-
tion. A family-owned business 
employing three generations, 
Lester’s is a small but highly 
recognized tool and die manu-
facturing facility in southern 
middle Tennessee. 

Lester’s primarily provides 
precision tooling for the indus-
trial and automotive bearing 
industry, serving companies 

that supply Ford, General 
Motors, Toyota, Caterpillar, 
Allison and other major 
manufacturers.

Lester’s operates from a 
14,000-square-foot building 
in Bradyville and employs 
about 28 people. The company 
specializes in close-tolerance, 
high-precision tooling as 
well as custom assemblies 
and specialized production 
jigs, fixtures and assembly 
machines. Also, the company 
builds, rebuilds and retrofits 
metalworking equipment.

CONTINUING THE 
LEGACY

Terry Lester graduated from 
Smyrna High School in 1968, 
and it was only natural that 
he went to work at a machine 
shop. After working for 

various shops in Nashville and 
Lebanon, he moved his family 
from Rutherford County to 
Cannon County in 1974.

By 1976, he was working at 
a shop in Tullahoma at night 
and started his own busi-
ness, working both jobs while 
building the structure for his 
first shop himself. Lester’s 
Machine Co. was established 
with a welding machine in the 
back of a pickup.

When Terry Lester opened 
his own business, he worked 
on the customers’ job sites, 
making repairs on whatever 
needed to be fixed and per-
forming sub-contract machine 
work.

But working two jobs soon 
became too much. “I knew 
I couldn’t do them both,” he 
says. So he quit his job work-
ing at the machine shop in 
Tullahoma.

His first job at his own 
business was rebuilding the 
pumps in the Woodbury sewer 
system. “We used to do a lot of 
sewer pumps,” he says. 

Sewer systems were con-
verted to a different type of 

pumping station, and the need 
for his services soon waned. 
That’s when he ventured into 
the bearing tooling industry. 
It’s that niche that keeps them 
busy today.

HOW OPERATIONS 
HAVE CHANGED

Lester’s Machine Co. 
doesn’t have a sign out front. 
Terry Lester says he doesn’t 
need one.

He started out small with 
the help of his wife, Gayla, 
and has added to the original 
building several times to bring 
it to its current capacity. “I’m 
sitting here in my office, and 
it’s the same office I’ve had 
for almost 40 years,” he says. 
He has tried all types of adver-
tisements. “But nothing has 
worked as well as our custom-
ers remembering our quality, 
delivery and integrity and 
mentioning us to new custom-
ers,” he says.

They have worked for as 
many as 40 different compa-
nies, Terry Lester says. Some 
of that work has been utilized 
in numerous plants across 

Terry Lester was 10 years old when he 
learned how to weld in the shop behind 
his father’s house. His father, Loyd 

Lester, was a machinist, and blacksmithing 
was an art of his forefathers, so working with 
metals was all he and his family knew. 

FORGED BY FAMILY
Lester’s Machine Co. relies on tradition and technology to succeed
By Lisa savage 

Quality control plays a 
vital role in the work at 
Lester’s Machine Co. and 
includes inspections of all 
finished products.

The Wire Electric Discharge Machine is one of 
the newest machines at Lester’s Machine Co. 
The machine utilizes internet access through its 
controller for service updates and other information.

Computer-aided design files 
via the internet are received at 
Lester’s Machine Co.

615-563-8310

615-529-2573
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Europe and Asia, as well as 
several U.S. states.

Three generations of the 
Lester family work at the 
business, including Terry and 
Gayla’s son, Gerald, who man-
ages the day-to-day operations. 
Gerald’s wife, Kelly, works 
there, and their son, Carson, 
works there when he is not in 
school.

Despite the growth in the 
company, the fax machine 
rarely rings, and the telephone 
rings much less frequently 
than before, Gerald Lester 
says.

That’s why the internet 
service through DeKalb 
Telephone Cooperative has 
become such a valuable part 
of the operation, Gerald Lester 
says. “It’s as important as one 
of our machines we produce 
parts on,” he says.

The company receives all 
of their plans, designs and 
requests for quotes by email, 
as well as their purchase 
orders and any special instruc-
tions. Also, they have to be 
able to send large digital files. 
“The internet is where we con-
duct the largest number of our 
communications,” he says.

Gerald Lester says it isn’t 
unusual to receive between 50 
and 100 emails daily. “There’s 
no way we could receive and 
process that many phone calls 
in a day,” he says.

Before the internet became 
such a big part of communica-
tions, Gerald Lester says an 
engineer for a company would 
design tooling and ship, mail 
or fax the drawings to Lester’s 
Machine Co., a process which 
could take days or even weeks.

Now the drawings are done 
and sent via email in a PDF or 
CAD format and printed on-
site at Lester’s.

Their newer machines 
require internet access in order 
to receive technical support 
and service updates. Even 
many orders for supplies and 
materials for the company are 
done by email or online, often 
at night or on the weekend, 
Gerald Lester says.

Much of their in-house 
communication is done via 
email. “We rely heavily on our 
internet services,” he says.

Although their commitment 
to quality, delivery and integ-
rity has not changed and the 
company has been working for 
some of the same customers 
for almost 40 years, the way 
their business operates and 
communicates has shifted.

“As our customers have 
become global suppliers and 
have changed their commu-
nication methods to accom-
modate manufacturing all 
around the globe, they expect 
their suppliers to do the same,” 
Gerald Lester says. “DTC 
has worked with us from the 
beginning to meet our needs, 
whether setting up a fax 
machine, a second phone line, 
dial-up internet or DSL. They 
have been a valuable partner 
for almost 40 years.” 

Employees set up and program Lester’s newest 
machine, a CNC lathe, which receives service 
updates and technical support via the internet.

Gerald Lester, left, and Terry Lester 
are part of three generations at 
Lester’s Machine Co.

615-597-4319

615-409-6037



Q: How has blogging changed your life?
CN: I started my blog as a way to curate 
ideas for my new party styling business and 
found that I preferred the creative outlet that 
a blog provided over the party business. So 
when it began to take off and make money, 
I dropped the business to do the blog full 
time. It’s been the dream job I never knew I 
wanted.

Q: What will readers find at your blog?
CN: Inspiration and ideas for the home 
hostess. The main focus is on home 
entertaining, party design, tips, recipes and 
do-it-yourself ideas.

Q: What is the primary thing a hostess 
can do to ensure her party runs smoothly?
CN: Have a properly cultivated guest list. 
When you bring together the right mix of 
people, the party practically runs itself.
  
Q: What is your favorite way to entertain 
during the holidays? 
CN: I like to dress it up a little but still 
keep things fun, not stuffy. We’ve been 
hosting an annual Christmas cocktail party 
since 1998, and it’s become one of my 
favorite days of the year. Everyone dresses 
up in cocktail attire and mingles over 
drinks and heavy hors d’oeuvres, and we 
end the night with some dancing. It’s such 
a fun time!   

Q: Is it best to stick with tried-and-true 
recipes?
CN: I love to break that rule! I’m known 
for trying new recipes for dinner parties or 
holidays because what better way to get a 
good gauge of how well it goes over?

Q: What can be done to dress up a party 
without too much fuss?
CN: Serve water or juice mixers in pretty 
decanters or pitchers; add fresh herb 
garnishes to food platters; fill glass vases 
or pretty bowls with ornaments; or make 
special ice for drinks using shaped silicone 
trays by freezing juice or adding berries to 
the water molds. 

Q: Is it a good idea to count on guests to 
bring dishes if they offer? 
CN: It really depends on the type of party. 
If I’ve already planned out the menu, I 
usually only take up offers of food from my 
closest friends. Otherwise, I’ll suggest they 
bring a bottle of wine. 

Q: What’s an economical idea for a holi-
day centerpiece?
CN: This is my no-cost favorite: Lay a 
wide ribbon down the center of the table 
like a runner. Then add evergreen clippings 
down the center and fill in with pine cones, 
ornaments and candles. 

A Q&A with Chris Nease, a blogger from Richmond, Virginia, who 
has entertained readers with her party ideas since 2008.

FEATURED BLOGGER

Check out her blog at

Entertain       Elegance

celebrationsathomeblog.com

Chris Nease

with

Other entertaining blogs:

 n pizzazzerie.com 
Nashville-area blogger 
Courtney Whitmore 
entertains readers with her 
wit and passion for parties.

 n everydayliving.me 
A faith-based blog that 
shares decorating tips and 
homespun recipes from 
Alabama for a memorable 
holiday gathering.
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Don’t miss out on 
the latest gadgetsA high-tech wishlist

Christmas isn’t about the getting — it’s about the joy of giving! Getting someone the 
perfect gift could be the highlight of the season for them and for you. Here’s a guide for 
some of the hottest technology items this season.

STREAMING TV BOX
Three brands currently domi-
nate the streaming entertain-
ment box marketplace: Roku, 
Apple TV and Amazon Fire. 
Once set up and connected to 
your home broadband router, 
each will allow viewers to 
stream Netflix, Hulu and other 
subscription-based video ser-
vices and channels straight to 
their TV. Features on different 
models vary, but some distinc-
tions — like Amazon’s voice-
command remote, Apple TV’s 
features when linked to other 
Apple products, and Roku’s 
price and versatility — give 
each one its own advantages. 

CHROMECAST
Chromecast allows you to send the video you’re watching on your 
phone or tablet straight to your television. The small hockey puck-
shaped dongle turns your television into a giant monitor for TV shows, 
movies, music, sports and games. But that’s not the end to the Chro-
mecast lineup. Chromecast Audio allows you to turn any speaker into 
a Wi-Fi-enabled network of sound. One device allows you to connect 

a speaker to your phone or tablet wirelessly. More dongles mean more speakers can be linked 
to synchronize your music across multiple rooms of your home. Both Chromecast and Chrome-
cast Audio are $35.

SMART WATCHES
While connected timepieces were a 
novelty last Christmas, they are moving 
into the mainstream for this gift-giving 
season. While many consider the Apple 
Watch ($350-$10,000) to be the top of 
the class, others, like the Samsung 
Gear S2, the Pebble Steel 
($150) and the Moto 
360 ($300 and 
up), offer similar 
features to keep 
you connected 
with their own 
unique style. 

SAMSUNG GEAR VR
Technology enthusiasts have been talking 
about (and wishing for) good virtual reality 
devices for years. Now, they may have arrived 

with the Samsung Gear VR ($100). 
Insert your Samsung phone 

into the device in order 
to play games and watch 
movies in an entirely new 

experience. 

DRIVING DATA INTERPRETERS
A handful of gadgets, led by the Mojio ($99), allow users to basically connect 
their car’s engine to their smartphones. The device plugs into the car’s OBD2 
port (where the mechanic reads the 
“Check Engine” codes) and connects to 
a mobile app that can provide informa-
tion on how the car is running, where it 
has been and what it may need in order 
to keep putting on the miles. Open this 
gift early if you’ve got some holiday 
travel in your plans. 

GIFT CARDS
Don’t forget that many online services offer gift 
credits that allow the recipient the chance to 
pick out exactly what they want. Here are a few 
gift card ideas for:

Music lovers: Pandora, Spotify, iTunes

Shoppers: Amazon Prime Membership 
(for free shipping)

Gamers: Steam

Movie lovers: Netflix, iTunes, Amazon

Photo lovers: Shutterfly, Snapfish

Book lovers: Amazon Kindle Store, 
iTunes (for iBooks). 
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HITTING THE HARDWOOD 

The 2016-17 high school basketball 
season gets underway in just a 
few weeks, and DTC Sports has 

plans to film and re-air 12 regular season 
games involving area teams, with cover-
age of post-season tournament games to be 
determined at the conclusion of the regular 
season.

Enjoy a preview of five area teams and 
learn how they may fair during the upcom-
ing season:

CANNON COUNTY LIONS & LIONETTES
• Lions (2015-2016 record — 10-21): The 

Lions won a combined 55 games with 
an upperclassmen-heavy lineup the prior 
two seasons, but they struggled with a 
younger lineup last year. 

• Lionettes (2015-2016 record — 10-20): 
After reaching the Class AA state tourna-
ment in four of the five previous seasons, 
the Lionettes endured a rebuilding sea-
son under first-year head coach Jonathan 
Odom. They return the core of last year’s 
young roster.

DEKALB COUNTY TIGERS & LADY TIGERS
• Tigers (2015-2016 record — 13-20): A 

young Tiger squad snapped head coach 
Lynus Martin’s seven-year streak of win-
ning seasons. The Tigers should be more 
experienced in a rather balanced District 
8-AA this year. 

• Lady Tigers (2015-2016 record — 
24-14): Danny Fish takes over as head 
coach for Joe Pat Cope, who led the 
team to three straight 20-win seasons 
and a region berth last year. The gradu-
ation of several key seniors leaves Fish 
with a young lineup this season.

GORDONSVILLE TIGERS & TIGERETTES
• Tigers (2015-2016 record — 13-17): 

Despite a losing record, the scrappy 

Tigers fought their way to the region 
tournament semifinal game. With only 
one senior departing, the Tigers should 
be very competitive in tough District 
8-A.

• Tigerettes (2015-2016 record — 3-26): 
Youth and injuries made for a tough sea-
son for the Tigerettes. A new head coach 
in Caroline Owen, coupled with several 
returning players from a young squad, 
fuel more optimism for this season.

SMITH COUNTY OWLS & OWLETTES
• Owls (2015-2016 record — 22-11): 

In only his second season, coach John 
Sanders took the Owls to a regular 
season co-championship and a region 
semifinal berth. Expectations are high 
in Carthage this year with a great core 
returning from last year’s talented team. 

• Owlettes (2015-2016 record — 18-13): 
Scott Moore led the Owlettes to a region 
tournament appearance in his first season 
on the job. The team lost only one senior 
from what should be a talented lineup 
this season.

WATERTOWN PURPLE TIGERS & TIGERETTES
• Tigers (2015-2016 record — 23-11): 

The Watertown boys claimed the 
regular season district title but fell to 
Goodpasture in the championship game. 
With no key senior losses and sharp-
shooter Seth Price back, the Tigers could 
be the team to beat in District 8-A this 
year.

• Tigerettes (2015-2016 record — 20-10): 
Watertown won the regular season dis-
trict crown but fell just short of a tourna-
ment championship, losing to a young, 
upstart Goodpasture team. Key losses of 
Dae Dae Nunnley and Bobbi Staats will 
be felt, but plenty of experience returns 
to the lineup.

CATCH THE 
HARDWOOD KIDS

Tune in to DTC3 to watch great 
local basketball.

Tuesday, Nov. 22
Smith County at Gordonsville   

Friday, Dec. 2 
Livingston Academy at Smith County   

Friday, Dec. 9
Cannon County at DeKalb County               

Tuesday, Dec. 13
Jackson County at Watertown              

Tuesday, Jan. 3
Goodpasture at Watertown               

Friday, Jan. 13
DeKalb County at Smith County                     

Tuesday, Jan. 17
Goodpasture at Gordonsville             

Tuesday, Jan. 24
Cannon County at Smith County                    

Friday, Jan. 27
Watertown at Gordonsville               

Saturday, Feb. 4
DeKalb County at Gordonsville                

Tuesday, Feb. 7
Gordonsville at Watertown               

Tuesday, Feb. 7
Smith County at DeKalb County

Don’t miss the best in local high school sports — 
rely on DTC Sports and … Go Team! 

DTC Sports will air 12 regular-
season high school games — 
with playoffs to follow

Taking a look at what’s ahead for five area teams
615-215-6157

615-536-1160
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He is a country boy at heart 
with a vibrant personality that 
shines through. “She really 
smiled when I was born,” he 
quips. His parents, Troy and 
Shirley Manning, are no longer 
alive, but he says they taught 
him how to treat others.

His mother worked at the 
shirt factory in Alexandria, and 
his father was a welder. They 
were both hard workers who 
taught him and his six sisters 
the importance of dedication 
and perseverance in whatever 
they do.

The way he treats people 
is one of the reasons he is a 
favorite with the customers 
he encounters as an installa-
tion and repair technician. It’s 
that job that takes him into the 
homes of customers.

“I try to treat our customers 
with respect,” he says. “The 
customers are the reason we’re 
here, and we’re there to make 
sure their service is right.”

Success is nothing new to 

Manning. At Gordonsville 
High School, he was a standout 
in football and graduated in 
1987. He still loves all sports 
and enjoys playing golf, hunt-
ing and fishing.

HARD WORK PAYS OFF
At 16 years old, he went to 

work for Bonnell Aluminum 
and was employed there until 
he took the job with DTC. “I 
was very fortunate to get the 
job here,” he says.

He started out on the right-
of-way crew for the first four 
years, and he has worked as an 
installation and repair techni-
cian ever since. 

In this job, he installs fiber 
optic connections including 
IPTV, broadband and phone 
service. He is also responsible 
for the repair, replacement and 
maintenance of fiber, cables 
and equipment. These duties 
put Manning in the homes of 
customers every day.

Manning’s outside plant 

supervisor, Tim Cantrell, says 
everybody knows Manning 
and that they love him. 
“He’s always been a great 
employee,” Cantrell says. “He 
is dedicated to the customers 
and wants to make sure he 
does the best job possible to 
serve them.”

Manning, who attends 
Dicktown United Methodist 
Church, is a good person, 
Cantrell says, active in his 
community and dedicated to 
his family and his job.

Manning says it’s easy to be 
dedicated when he has such a 
good team at DTC.

“The key is working 
together. Everybody has every-
one else’s back,” he says. “The 
company makes sure we have 
what we need to do our job and 

serve our customers.”
Manning’s pride and joy 

are his four children — three 
daughters and a son, including 
8-year-old twins.

His oldest daughter is a 
police officer in Andrews 
County, and his son is enrolled 
at Tennessee Tech, where he 
plays football.

Family roots run deep for 
Manning, who grew up in a 
large, close-knit family. 

He lost both his parents 
when they were still fairly 
young from health issues, and 
it has made him more con-
scientious of his own health. 
He has regular physicals and 
closely monitors the health fac-
tors that afflicted his parents.

“I want to be around for my 
kids a long time,” he says. 

Terry Manning

By Lisa savage

A professional 
focused on service

Terry Manning is always smiling. It’s 
one of the first things you notice about 
him. “I got that from my mom,” says 

the 15-year veteran employee with DeKalb 
Telephone Cooperative.

Terry Manning has worked 
for DeKalb Telephone 
Cooperative for 15 years 
and is known for his smile 
and friendliness.

615-464-4119 61
5-

58
8-

16
53



Food Editor Anne P. Braly 
is a native of Chattanooga, 
Tennessee. Prior to 
pursuing a freelance 
career, she spent 21 
years as food editor and 
feature writer at a regional 
newspaper.

The scent of freshly 
baked bread wafts 
through the air every 

time the door to Blackbird 
Bakery opens, and during 
the holiday season it never 
stops opening. Breads are the 
centerpiece of many holiday 
meals, and no one knows 
this better than bakery owner 
Carla Perkins.

“We sell lots of bread for both personal 
enjoyment and for gifts,” she says.

Apple-cinnamon, Tennessee sweet 
sourdough, jalapeno cheddar — they’re 
just a handful of the tempting breads 
filling the bakery just off the main road 
through Bristol, Virginia’s historic 
downtown.

Take a seat inside and feast your eyes on 
the confections housed within the bakery’s 
cases. Cookies, pies, doughnuts, cakes, 
tarts, cupcakes and yes, breads — all 
freshly made daily. 

You’d think Carla has spent a lifetime 
learning her craft. Not so. 

“I grew up around some of the best 
bakers — my mom and sister,” she says. 
“But I never took an interest in it until I 
got married.”

But even then, baking was more a 
curious, albeit delicious, hobby rather than 
a career. But before long, baking became 
her passion. She left her job as a special 
education teacher and opened the bakery 

with her husband, Randall.
“I’ve never looked back,” she adds.
That was in 2008 after spending a year 

renovating the old building. It’s now 
a shining example of urban renewal, 
revealing its former life as a Masonic 
temple building with a handsome 
staircase, high ceilings and expansive 
windows. But since opening day, even 
more work has been put into the business, 
expanding it a couple of times. There’s 
been a demand for extra seating and a 
space for parties and other private events. 
Also, the kitchen is now on its third 
expansion. And the baking continues.

Perkins says that the bakery’s success is 
quite a triumph due to the fact that she’s 
had no formal training. But some people 
are born to it. And Carla Perkins was.

“I never turn down an opportunity to 
gain more insight and knowledge of the 
baking process, though,” she says. “At 
the Blackbird, I am surrounded by lots of 
talented bakers who continue to show me 

new and better ways to do things.”
So when baking bread at home, some-

thing she enjoys doing during the holidays 
when and if she has the time — “The 
continued popularity of Blackbird leaves 
me very little time to do so,” she says — 
Perkins has learned that using ingredients, 
such as eggs, at room temperature is the 
key to success.

“Also, the creaming of butter and sugar 
cannot be understated,” she adds.

Here are some of her favorites, recipes 
you may make at home and that will likely 
become holiday traditions. 

Talented 
and tasty

SOUTHERN KITCHENS

Carla Perkins, who 
opened Blackbird 
Bakery with her 
husband, Randall, 
shows off a loaf of 
Cranberry Nut Orange 
Bread.

A baker gives her 
recipe secrets
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CRANBERRY NUT ORANGE BREAD 
 2  cups all-purpose flour
 1  cup granulated sugar
 1 1/2  teaspoons baking powder
 1/2  teaspoon baking soda
 1/4  teaspoon salt
 1/4  cup (½ stick) salted butter
 1  egg
 1  tablespoon orange zest
 1/4  cup orange juice
 1 1/2  cups chopped cranberries
 1  cup chopped pecans

Heat oven to 350 F. Grease a 9-by-5-inch 
loaf pan. In a large bowl, sift together 
flour, sugar, baking powder, baking soda 
and salt. Combine well. Cut in butter 
until mixture resembles coarse crumbs.
In a separate bowl, stir together egg, 
orange zest and orange juice. Gradually 
stir in flour mixture. Stir just until flour 
is moistened. Gently fold in cranberries 
and nuts. Pour into prepared pan 
and bake for 60-75 minutes or until a 
toothpick inserted in the center comes 
out clean. Transfer to wire rack; let stand 

for 5 minutes. Remove bread from pan 
and place on wire rack. Cool completely 
before slicing. Makes 1 loaf.
 
SWEET POTATO BREAD
1 1/2   cups cooked, mashed sweet 
  potatoes (Approximately 2 
  medium or 1 large sweet potato)
 2  large eggs
 1/2  cup vegetable oil
 1/4  cup buttermilk
 1 teaspoon vanilla extract
 1 3/4 cups all-purpose flour
 1 1/4  cups granulated sugar
 1/4  cup light brown sugar, packed
 2  teaspoons baking soda
 1 tablespoon ground cinnamon
 1  teaspoon ground ginger
 1  teaspoon ground nutmeg
 1/2  teaspoon ground allspice
 1/2  teaspoon ground cloves
  Pinch of salt

Heat oven to 350 F. Grease a 9-by-5-inch 
loaf pan. Set aside. Peel sweet potatoes 
and cut into medium-sized cubes. Place 

in small saucepan and cover with water; 
bring to a boil, cover and reduce heat. 
Cook until fork tender; drain and mash 
with fork or mixer. Cool completely 
before using. Once cool, combine 
sweet potatoes, eggs, oil, buttermilk 
and vanilla. Mix well and set aside. In 
a large mixing bowl, combine all dry 
ingredients and whisk to combine. Add 
wet mixture to dry mix and stir just until 
combined. Pour batter into prepared 
pan and bake for 60-70 minutes or until 
toothpick inserted in center comes out 
clean. Let stand in pan for 10 minutes 
before removing to rack to cool. Makes 
1 loaf.
Note: This recipe can be altered by 
adding 1 cup of golden raisins or 1 cup 
of chopped nuts. A nut-based streusel 
added to the top of the batter before 
baking would also be delicious.
 
PINEAPPLE NUT BREAD
 2 1/4  cups all-purpose flour
 1 cup granulated sugar
 1 1/2  teaspoons baking powder
 1/2  teaspoon ground ginger
 1/2  teaspoon baking soda
 1/8  teaspoon salt
 2  cups canned crushed pineapple, 
  drained
 2/3  cup milk
 1/4  cup (½ stick) salted butter, 
  melted
 1  large egg
 1  cup shredded, sweetened 
  coconut
 1/2  cup macadamia nuts, chopped

Heat oven to 350 F. Grease a 9-by-5-
inch loaf pan. Set aside. In a medium 
bowl, mix together flour, sugar, baking 
powder, ginger, baking soda and salt. 
Set aside. In a medium bowl, combine 
pineapple, milk, melted butter and egg. 
Mix well. Add wet mixture to the dry 
mixture and mix until just combined. 
Fold in coconut and nuts. Spread 
into prepared pan and bake for 50-60 
minutes or until a toothpick inserted 
into the center comes out clean. Let cool 
in pan for 10 minutes before removing. 
Remove from pan and cool on a wire 
rack. Makes 1 loaf. 
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65
years of service!

Celebrating

So don’t wait! Today, add or upgrade one of our great services: 
broadband internet, television, telephone and more.

We appreciate you choosing DTC as your total communications provider!

As a way to say thanks for all of the years together, customers can receive a one-time 
$65 credit for any new service or service upgrade.

www.DTCcom.net
615-529-2955


